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TURKIYE’DE TUKETICILERIN PAZAR YABANCILASMASI

Ozet: Yabancilasma bir bireyin psikolojik durumlarindan biri olarak tanimlanmaktadir. Sosyoloji alaninin 6nde gelen
isimlerinden Marx ve Durkheim yabancilasma kavrami iizerinde durmuslar ve kavramin farkli boyutlarimi ele alarak
bireylerin toplumla olan iligkilerini agiklamaya caligmiglardir. Yabancilagsma kavramu ile ilgili olarak elde edilen bulgular,
kavramim her duruma gore farklilik gosterdigini ortaya koymustur. Bu durumda her birey icin yabancilasma kavrami o
bireye 6zgli bir yapiya sahip olacaktir. Pazar yabancilagmasi kavraminin pazarlama literatiiriine kazandirilmasi Allison
tarafindan yapilmis olan ¢aligmalarin 6nemli bir rolii bulunmaktadir. Pazar yabancilasmasi ¢ogunlukla tiiketici yabancilag-
mas1 kavrami ile es anlamli olarak kullanilmakla beraber, bireylerin tiiketim doktrinini kabul etmede ugradigi basarisizlik
veya pazar tekliflerinin yerine getirilmesinde karsilasilan basarisizliklar olarak ifade edilmektedir. Pazar yabancilasmasi
kavrami Seeman tarafindan ele alinarak, boyutlar1 tanimlanmustir. Bu ¢alismada yabancilagma kavrami igin toplam bes
boyut belirlenmigtir. Bu boyutlar; giicsiizlikk (powerlessness), anlamsizlik (meaninglessness), kuralsizlik (normlessness),
sosyal izolasyon (social isolation) ve (self-estrangement) kendine yabancilagmadir. Pazar yabancilasmasi, pazarlama
literatiirtinde énemli bir kavram olmakla birlikte, bu alanda yapilan arastirmalarin sayist yeterli seviyede degildir. Bu
caligmanin amaci pazar yabancilagsmasi yasayan Tiirk tiiketicilerin demografik 6zelliklerinin belirlenmesidir. Aragtirmanin
ornek kiitlesi 470 kisiden olusmaktadir. Arastirmanin ana kiitlesini 18 yasindan biiyiik Tiirk tiiketiciler olugturmaktadir.
Ornek kiitlenin seciminde kolayda &rnekleme ydntemi uygulanmustir. Arastirma verileri kapah uglu sorulardan olusan
bir anketle cevaplayicilarla yiliz yiize gerceklesen goriismeler sonucu toplanmistir. Arastirma sorularinda demografik
sorularmn yani sira Allison tarafindan hazirlanmis olan tiiketici yabancilasmasi dlgeginden faydalanilmistir. Yapilan
faktor analizi sonucunda toplam bes faktor elde edilmistir. Her bir faktoriin icinde yer alan degiskenler incelendiginde
elde edilen sonuglarin Allison tarafindan yapilan smiflandirma ile uyumlu oldugu goriilmiistiir. Elde edilen faktorler
ben-merkezcilik (egocentricity), karamsarlik (pessimism), giivensizlik (distrust), kaygi (anxiety) ve kizgnlik (resent-
ment) olarak adlandirilmustir. Istatistiki analizlerin yapilmasindan sonra tiiketicilerin demografik 6zelliklerinin, pazar
yabancilagmasi faktorleri tizerindeki etkisi gosterilmistir. Tiiketiciler elde edilen Pazar yabancilasma derecelerine gore
yiiksek ve diisiik yabancilasmaya sahip olmak iizere iki gruba ayrilmig ve bu iki grup arasinda istatistiki farkliliklar olup
olmadig dl¢lilmeye galistimistir. Sonuglar pazar yabancilasma faktorlerinden daha ¢ok karamsarlik ve ben-merkezcilik
faktorlerine gore farklilik bulundugunu ortaya koymaktadir. Egitim seviyesi diistiik¢e ve yas arttikca tiiketicilerin pazara
kars1 karamsarlig1 artmaktadir. Evli insanlar bekarlara gore daha karamsarken, kadimlar erkeklere gore pazara karst daha
giivensizdirler. Gelir seviyesinin artmasi tiiketicilerde ben-merkezcilik seviyesinde artisa neden olmaktadir. Pazar yaban-
cilagsmasi kavrami1 hakkinda Tiirkiye’de yapilan ¢alismalarin sayist yeterli seviyede olmadigi i¢in bu calisma kesifsel bir
ozellik tagimaktadir. Calisma ile hedeflenen bundan sonra konu ile ilgili yapilacak calismalar icin hem bir rehber hem
de elde edilecek verilerin kiyaslanmasinda bir referans noktasi olmasidir.

Anahtar Kelimeler: Yabancilasma, Pazar Yabancilagmasi, Tiiketici Yabancilagmasi
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AESTHETIC COMMUNICATION EXPERIENCE IN VISUAL ARTS

Mustafa Cevat ATALAY'!
Meliha YILMAZ

! Namik Kemal Universitesi Faculty Of Fine Arts

? Gazi Universitesi Department of Fine Arts Teaching

Abstract: Communication is an exchange which is done by our species giving and receiving messages to each other.
In visual arts, the experience of aesthetic communication is based on the roles of exchange between works of art and
the viewer. In general, aesthetic communication is a goal for the realization of an aesthetic experience. The aesthetic
communication in visual arts can be described as the relationship between the artist, work of art and viewers’ aesthetic
experiences. The experience of aesthetic communication is in a universal sharing with the effects of the age of informat-
ics and technology. So, in this context, international aesthetic communication has increased its speed of accessibility
many times in an area without borders. In the experience of aesthetic communication, we evaluate these objects with
our emotions and intellect by taking them through our senses in a certain way. Coded communication between the artist
and the viewer is seen as a high aesthetic experience. Even if the works have their own aesthetic qualities, we evalu-
ate the objects as they are aesthetic works in aesthetic communication experiencing of their basic aesthetic values . In
visual arts, the viewer makes judgement on works of art which he/she passes them through many evaluating processes
by putting them into his/her own interpretation. In the experience of aesthetic communication, receiver and the object
communicate between each other with a special language. With the help of this communication, understanding and
sharing of common concerns, tragedies, global problems and aesthetic beauties occur. The purpose of the experience
of aesthetic communication is the sensing of universal cultural heritage in which humanity participate and show the
aesthetic sensibility and beauty of human within the concern of environment, artist and viewer. As a result, education of
sense that has a comprehensive coherence, the appropriate environment and works of art which have organisation are
necessary for concretizing of the experience of aesthetic communication.

Key Words: Visual Arts, Aesthetic Communication, Aesthetics, Art Work

INTRODUCTION According to Zemmels, although the word aest-

hetics have Greek origins, as a word, it belongs to

Aesthetics comes from the Greek word ‘Aist- . . .
scientific and artistic cultures and ‘it was created

hetikos” which means ‘sense and perception’. in the 18th century as a part of an initiative as

Etymologically, it depicts something that canbe 5 +c is 2 modern concept as an application in fine
sensed with emotions (Timugin: 2006; Tunal:  arts* (2003: 2). This process is especially related
1993; Kagan: 1996; Shusterman, 2000; Turani,  to the changes in the society and the formation

1995: 40; Stich, 2005). of history.

47



2| IIB INTERNATIONAL REFEREED ACADEMIC SOCIAL SCIENCES JOURNAL
5/ Ocak-Subat-Mart 2014 Sayu: 13 Cilt: 5 Kig Donemi January-February-March 2014 Issue: 13 Volume: 5 Winter Term Jel: Y9
www.iibdergisi.com

ID:360 - K:361

Debates about aesthetics have been centered round
the debate between the natural and artistic beauty.
Therefore, some aesthetes think that, ecological
beauty describes a way in experiencing the work
of art within the perspective of aesthetic point of
view. That is why, ‘Formation of the exterior is
in accordance with order, symmetry and norms,
but on the other hand it is unity as the simplicity
and purity of the sensual material which art uses
to establish itself to exist’ (Hegel 1994: 246).
How can a place be evaluated aesthetically? The
debate about the beauty as a work of art and its
natural structure is still going on (Parsons: 2008;
Eco: 1999: 18; Fery, 2012: 68).

How does the internal structure/essence of the
work affect the aesthetic value? While a building
or a scenery from nature is accepted as beautiful
by the receiver, what kind of debates can the
receiver have with the work of art? "Where is
the aesthetic communication experience within
this process?

“The reality that is described on the canvas, is the
existence which oozes to the artist’s description
and work of art. This thrio, as it looks like it
would cause confusion, causes this confusion on
purpose. Our blurry reality, though it is taken as a
guide, actually shows nothing’ (Sartre, 1999: 110).

Cezanne, who is considered to be one of the pio-
neers of modern art, thinks that order in paintings
is geometrical in the background of landscape
painting as it is a main constituent (Lhote, 2000:
60). However, it is obvious that, as this order is
filtered, it would remain in the background in
still-life and landscapes at first glance for the
audience who saw the artist’s work.

1 ‘understand and accept’ (tdk.gov.tr)

48

Aesthetic Communication Inceoglu (2004) states
that, the messages that the mass communication
tools convey, are not for the individuals who are
isolated from the society but for the individuals
who are members of groups or live in those
groups. All works of art, which are subjected to
the evaluative norms of contemporary aesthetics,

are also within this communication.

As a theory which is introduce by Forest (1988),
aesthetic communication includes extensive artistic
forms, popular culture and a conceptual frame to

comment on and understand general activities.

In aesthetic communication, aesthetic object is
the conveyor of the aesthetic. ‘Works of art have
effects in the outer world, they produce meanings
and codes, they have a value in the barter eco-
nomy. From time to time, they are the centre of
an intense debate that belongs to cultural values’
(Bolla; 2006: 24).

The artist is a person who codes aesthetic va-
lues in his work, thus making it an object of
communication (Atalayer, 1994: 62). For Fiske
(1996:37), code is a meaningful system which is
shared by a culture or members of a subculture.
As for Kagan (1996), ‘communication’ has to
state the notification of configuration which is
coded by art because it changes according to
the development and altering of people’s social

relationships.

Codes in aesthetic communication between the
work of art and the receiver are the keys which
help us to feel the aesthetic object. For Atalayer
(1994: 63), aesthetics and communication aim to

unite the artist, the work of art and the receiver
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and evaluate this process and at the same time
reach totality.

In evaluating this trio, ‘aesthetic pheonema?’
does not only come from the subject or it is not
all about the spiritual matter that occurs in the
subject’ (Tunali, 1996:19). Therefore, in order
to get the meaning from a work of art, certain
receivers, an aesthetic subject, codes and filters
are needed.

In addition, apart from the message that is coded
to the individual, the receiver should also be in
the state of “perception’. It is crucial that the re-
ceiver can get and understand the message and
evaluate it. Otherwise, communication does not
occur (Atalayer, 1994: 144; Tunali, 1996: 86;
[lkyaz, 2004: 90).

If these filters do not exist, an inexperience could
exist which puts barriers to feeling as a one-way
aesthetic attitude (Kundera, 2011: 99).

The stronger the receiver’s perception of the
aesthetic object is, the more aesthetic the receiver
experiences. Aesthetic disposition in the receiver
explains that one can feel the concept of the work
and establishes the universal * existence of the work
by the receiver with the help of communication
tools and methods. ‘This subject contributes to
the aesthetic existence and unity of the aesthetic
phenomena as an aesthetic attitude, a means to
realize the aesthetic’ (Tunali, 2007: 16). This is
both a being * and an existence in accordance
with the perception of the receiver.

2 ‘perceptive points of any object or event’ (tdk.gov.tr)

3 ‘aesthetics is the universal science of an expression or a
merely spiritual activity” (Tunali: 1983: 72)

4 ‘transferring from one state to another’ (tdk.gov.tr)
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The works themselves have aesthetic qualifica-
tions. With the help of aesthetic communication,
works are evaluated through our feelings. But
the most basic aesthetic value occurs with the
direct communication. Therefore, this is not only
about the link with the work but also with the
link with ourselves and the environment. “What
this experiment teaches is the way we use this
aesthetic language is closely linked to our belief
and framework’ (Townsend, 2002: 23).

“The crucial thing here is that the perceived visual
objects should be familiar to us. Otherwise, visual
components and signs cannot have a meaning.
At this point, this communication process is not
only a transfer of messages but also a common
explanation process that these messages create’
(Yaymoglu and Susar, 2008: 29). ‘While it takes
long years of patient practice to understand fully
some works of art, it is crucial to gain specific
knowledge to harmonize with the artistic side of
the others’ (Bolla, 2006: 32).

There have been different thoughts in the theory
of aesthetic communication; for instance there are
those who advocate that aesthetic communication
should be made intuitively. ‘ Aesthetic communi-
cation becomes a mediated communication once
more; the receiver could realize themselves within
an aesthetic idea that is related to the reality and
the link between is constructed with the help of
a system’ (Fery, 2012: 163). Clement Greenberg
states that the aesthetic attitude about the work of
art should be relying on the intuitive relationship
(Erzen, 2011: 30).

Aesthetic Communication Experience
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According to Atalayer, aesthetic communicati-
on is one of the biggest, the most magical and
most universal processes that humanity has ever
undergone.’ the individual within the process
of aesthetic communication gets carried away,
feels sad, gets happy, feels pain, is mesmerized,
in short, feels an aesthetic delight. Because in
this process, a forceful new world, a new life, a
new universe becomes objective with the human

creativity and organization (Atalayer, 1994: 3).

For Kim, obviously there are still complications
about understanding and identifying the concept
of aesthetic experience and aesthetic experience
with an analytical perspective (2009: 38). Furt-
hermore, there are common thoughts about the
fact that the thing which enables the aesthetic
communication experience is the work of art and
at the same time work of art is described as an
object which constructs the aesthetic experience
(Bolla, 2006: 20).

It is better to explain aesthetic experience as a
private thing rather than a possession or a concept
that is created by the perceiver subject (Bolla,
2006: 25).

Art is not a component in the object but a unique
peculiarity of the aesthetic experience. Though
the tools which are used to understand this ex-
perience seems like they are components of the
work for the receiver, this image is a reflection

of our emotional reaction (Bolla, 2006: 29).

5 If the receiver can experience the aesthetic object, this
means that its scale and feeling will make the receiver
like the object. ‘Only taste will bring harmony to the
society because it encourages harmony in the individual.
Only aesthetic communication unites the society
because it is linked to something that is common in

everybody’ (Schiller, 2012).
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In order to fully comprehend the aesthetic com-
munication experience and convey the correct
aesthetic statement is only possible with a correct
evaluation of the work. According to Bourriad,
the aesthetic object within the frame of evaluative
criteria analyzes the constituency of the form and
the vision of inter-human relations that the world
reflects (Bourriad, 2005: 27).

The responsibility of evaluating the work of art
is not merely on the receiver. The artist is also
responsible of creating and conveying the right
message in the codes as the producer of the work.
%“Here we are face to face with an alternative
aesthetics, the artist is in front of the history of
art with his own proficiency and his beliefs’
(Bourriad, 2005: 27).

Conclusion and Suggestions Aesthetic communica-
tion experience will continue to exist with varieties
as long as the work of art and the receiver exist.
In this process, constituting a meaningful and
consistent judgment will be one of the aesthetic
aims. Aesthetic communication experience, while
realizing the consistency and inconsistency of
the aesthetic or unaesthetic thins along with the
imitations of nature, it also presents the aesthetic
validity of the work.

Adding knowledge such as cultural’ coding (ge-
ography, history, cultural environment and the
identity of the artist) to understand the language of
concepts in works into evaluation criteria analy-

6 ‘There is only one motive; the unseen, secret unity of
the work of art. And this is the painting itself” (Sartre:
1999: 115).

7  “The objective existence will enable the human to

research, evaluate, criticize, discover, broaden, check,
change revolutionarily and with all these he can reach
unexpected findings’ (Magee, 1993: 55).
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tically, the emotional experience of plastic forms
and artistic stand of the age will make aesthetic
communication a unique experience away from
prejudiced and misunderstood evaluations. As a
result of this experience, all the creating activity
will occur in the receiver to the fullest.

Contemporary artists create works via newer tech-
nologic possibilities along with traditional ways.
Various works that constitute the contemporary
art, plan the concept with the aesthetic and the
unaesthetic works by going beyond the limits of
the reality (In this creating process all interactive
possibilities are employed).

Our environment and the human that lives in it
is constantly in change. The necessities for the
consistency of aesthetic communication experi-
ence to understand the contemporary work of art
are as follows; aesthetic intuition, aesthetic sense
and all the historicity of the codes that the work
shows, the condition of the artist. Analyzing all
these from plastic point of view helps the recei-
ver to interpret this creation. All these intuitive,
perceptive and logical activities, regardless the
form, will enable to reach the background and
the core of the work of art.

Clarity and openness of the experience and the
correctness of the conveyed message will make
grounds for investment in new artists, designs and
freedom. As a result of this constituency in the
aesthetic communication experience, environment
and human aesthetics will improve culturally.

Suggestions for Teaching the Aesthetic Commu-

nication Experience

It would be beneficial to develop the aesthetic

communication experience in people by using
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abstract/concrete expression or aesthetic/una-
esthetic forms. Therefore it is important to give
education about visual culture.

It would help to study the sociological, economic
and humane aspects of the work in order to make
connection with idea, spirit and meaning while
examining works of art.

It is important to discuss interdisciplinary art
aesthetics by depicting the good and the weak
sides democratically or by creating objects with
a meaning for the ability of attributing meaning.

By choosing the most debating works, realizing the
differences in experiencing these and identifying
common points, the strengths and weaknesses
can be revealed.
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GORSEL SANATLARDA ESTETIK ILETiSIM DENEYIMIi

Ozet: letisim, tiiriimiiziin birbiriyle mesaj alip vermekle yaptig1 aligveristir. Gorsel sanatlarda estetik iletisim deneyimi
sanat eseri ve izleyici arasindaki alma verme rolleri tizerine kuruludur. sanat yapitlarindaki mesajlart alabilmek icin
elbette belirli alimlayiciya estetik nesneye, kodlara ve filtrelere ihtiyag vardir. Estetik nesneyi duyumsayanin algilari ne
kadar agiksa alimlayicinin deneyimlemesi estetiklesir. Yapitlar kendileri estetik niteliklere sahiptirler. Estetik iletisimle
belli bir sekilde duyularimiz araciligryla alimlanan yapitlar degerlendirilir. Ancak en 6z estetik deger onlarla yapilan
iletisimle ortaya ¢ikar, Bundan dolay1 bu degerde yalnizca sanat yapitt degil kendimiz ve ¢evremizle arasindaki etkile-
simle ilgilidir. Genel olarak estetik iletigim, estetik deneyimin gerg¢eklesmesi icin bir amagtir. Gorsel sanatlarda estetik
iletisim; estetik deneyimlerde, sanatci, sanat tiriinii ve sanat izleyicisi arasindaki iliski olarak tanimlanabilir. Estetik
iletisim deneyimi, bilisim ve teknoloji ¢aginin etkileriyle evrensel bir paylasim igerisindedir. Uluslararasi estetik iletisim
de bu kapsamda smirlar1 bulunmayan bir alanda ulasilabilirlik hizin1 kat kat artirmistir. Estetik iletisim deneyiminde
belli bir sekilde duyularimiz araciligiyla bu nesneleri alip duygu ve akilla degerlendiririz. Sanat¢1 ve izleyici arasindaki
kodlanmus iletisim yiiksek bir estetik deneyim olarak karsimiza ¢ikar. Yapitlarin kendileri estetik niteliklere sahip olsa
da, estetik yapit olarak varliklari, onlarin temel estetik degerlerinin estetik iletisim deneyimlemelerinde degerlendiririz.
Gorsel sanatlarda izleyici birgok degerlendirme siirecinden gegirdigi sanat yapitlarini kendi yorumlamalarina tabi tutarak
yapit lizerinde yargida bulunur. Estetik iletisim deneyiminde iletisim kuran alic1 ve nesne kendi aralarinda 6zel bir dille
iletisim kurar. Kurulan bu iletisimle ortak kaygilarimn, trajedilerin, evrensel problemlerin, estetik giizelliklerin anlagiimast
ve paylasmasim gerceklesir. Bu arastirmanin amact gorsel sanatlarda estetik iletisim deneyimini derinlemesine incelemek
ve yorumlamaktir. bu amaca ulasabilmek igin arastirma yontemi olarak ilgili literaturii tarama yontemi tercih edilmistir.
Arastirma problemi olan estetik iletisim deneyimi ile ilgili bilgi igeren dokiimanlarmn sistematik bi¢imde betimlenmis
tasnifl edilmis ve analizi hakkinda kavramsal bir literatiir olugturulmustur. Arastirma sirasinda Estetik iletisimle ilgili
arastirilan ve ulasilan bulgular literatiirle iliskilendirilerek inceleme yapilmustir. Arastirma sorusu, hipotez bulgular ve
yorumlar ise problem karsilastirilmali olarak ¢alisilmustir. Arastirma sonucunda varilan sonuca gore, Estetik iletisim de-
neyimi sanat yapiti ve alimlayici oldugu siirece kaginilmaz olarak gesitliliklerde var olmaya devam edecektir. Bu siirecte
anlamli ve tutarli bir yargt olusturma ise estetik amaglardan birisi olacaktir. Estetik iletisim deneyimleme estetik olan
-olmayan bicimler yaninda doganin imitasyonlarindan ayrilan (sanat¢inin kavramsalda doniik taklit olmayan) yapitlarin
tutarhilig- tutarsizliginin anlagilmasini saglarken yapitin estetik niteligini de ortaya koyacaktir. Yapitlardaki kavramlarin
dillerini anlamada kiiltiirel ¢dziimlemeler (cografya, tarih, kiiltiirel ortam ve sanatg1 kimligi) gibi ¢dziimlemeci bilgilerin
analitik yollarla degerlendirme kriterlerine eklemlenmesi ve plastik bigimlerin duygusal duyumu, ¢agin sanatsal durusu
estetik iletisimi 6nyargi ve yanlis degerlendirmelerden uzak tarafsiz essiz bir deneyimleme haline getirecektir. Cevremiz
ve icinde yasayan insan siirekli degisime ugramaktadir. Bugiiniin sanat yapitin1 anlamada kullandigimiz estetik iletisim
deneyimlememizin tutarlilig1 icin gereklilikler su sekilde 6zetlenebilir, estetik sezgi, estetik duyumsama ve sanat yapiti-
nin gosterdigi biitiin kodlari tarihselligi, sanatginin 6zelligi gibi agilardan plastik olarak ¢oziimlemek ve yaratma evrenin
alimlayict da yorumlanmasi yolundan gecer. Estetik iletisimle belli bir sekilde duyularimiz araciligtyla alimlanan yapitlar
degerlendirilir. Ancak en 6z estetik deger onlarla yapilan iletisimle ortaya ¢ikar, Bundan dolay1 bu degerde yalnizca sanat
yapit1 degil kendimiz ve ¢evremizle arasindaki etkilesimle ilgilidir. Estetik iletisim deneyiminin amaci, insanligin ortak
oldugu evrensel kiiltiir mirasinin duyumsanmast, insani estetik duyarlihigin ve giizelligin ¢evre, sanatct, izleyici boyutunda
ortaya ¢ikarilmasidir. Sonug olarak, estetik iletisim deneyiminin somutlagabilmesi igin kapsamli biitiinliige sahip duyular
egitimi, uygun g¢evre, orgiitliiliige sahip sanat eserleri gereklidir.
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