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ABSTRACT  

The aim of this study was to determine the factors affecting the fish 

consumption in Tekirdag province. The data were obtained from 270 

consumers selected by using random sampling method from 48000 

households living in Tekirdag province. Consumers' demographic 

characteristics were analyzed and responses for preferences about fish 

consumption habits were discussed. In this study, Factor Analysis was 

performed to analyze the purchasing behavior of consumers about fish 

consumption. Factor groups were named as “attitude towards 

processed and canned products”, “conscious purchasing”, “opinion 

about aquaculture”, “health benefits”, “impact on consumption 

amount”. Factors affecting the amount of fish consumption per capita 

were explained with Tobit model. Consumer’s income, education level 

and factor groups derived from factor analysis were used as 

explanatory variables in the model. According to the results conscious 

purchasing factor, health benefits factor, consumer income and 

education level have positive effect on fish consumption. As a result of 

the study, it was observed that the increases in income level and 

conscious level would increase fish consumption. Based on the result 

of the Tobit model, in order to increase fish consumption, consumers 

should be informed about the health benefits of fish. 
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Balık Tüketimini Etkileyen Faktörlerin Ekonometrik Analizi: Tekirdağ İli Örneği 
 

ÖZET 

Bu çalışmanın amacı Tekirdağ ilindeki tüketicilerin balık tüketim 

miktarlarına etki eden faktörlerin belirlenmesidir. Tekirdağ ilinde 

yaşayan 48000 haneden tesadüfi örnekleme yöntemi kullanılarak 

seçilen 270 tüketici ile anket uygulaması yapılarak tüketicilerin 

demografik özellikleri ve balık tüketim alışkanlıkları ile ilgili 

yargılara verdikleri cevaplar ele alınmıştır. Çalışmada tüketicilerin 

balık tüketimi ile ilgili satın alma davranışlarını analiz etmek üzere 

faktör analizi kullanılmıştır. Faktör analizi sonunda elde edilen 

faktör grupları “işlenmiş ve konserve ürünlere karşı tutum”, “bilinçli 

satın alma”, “yetiştiriciliğe bakış”, “sağlığa fayda” ve “tüketim 

miktarına etki” olarak belirlenmiştir. Kişi başı balık tüketim 

miktarını etkileyen faktörler Tobit model yardımı ile açıklanmıştır. 

Modelde açıklayıcı değişken olarak tüketici geliri, eğitim durumu ve 

faktör analizinden elde edilen faktör grupları kullanılmıştır. Analiz 

sonucuna göre bilinçli satın alma faktörü, sağlığa fayda faktörü, 

tüketici geliri ve eğitim düzeyi anlamlı bulunmuştur. Çalışma 

sonucunda, gelir seviyesi ve bilinç düzeyindeki artışın balık 

tüketimini artıracağı tespit edilmiştir. Tobit modelinin sonuçlarına 

göre, balık tüketimini artırmak için tüketicilere balıkların sağlığa 

faydaları hakkında bilgi verilmelidir. 
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INTRODUCTION 

Since seafood is a healthy protein source, it has an 

important place in human nutrition. Fish meat 

contains high protein and minerals, less oil than other 
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meats. Because of this, its importance and 

consumption have been increasing (Sayılı et al., 1999). 

Worldwide, there is a growing trend from the 

consumption of red meat to white meat, especially to 

the fish.  Although rapidly increasing population and 

lack of a balanced diet, seafood, especially fish is not 

consumed enough in Turkey. This situation about fish 

consumption should be reviewed and possible solutions 

should be discussed.  

Fish consumption in many countries is seen more 

important as compared to Turkey. The average fish 

consumption per capita is 16.89 kg/year in European 

Union countries and 14.19 kg/year in the world. 

Despite the known benefits of fish consumption on 

human health, fish consumption is still not at the 

desired sufficient level in Turkey. The average fish 

consumption per capita is 5.58 kg/year in Turkey 

(FAO, 2018). Referring to the current situation in 

Turkey, fish consumption is not sufficiently 

widespread and it is lower than the world average. 

This situation highlights the fact that the 

generalization of fish consumption will be very 

important in terms of healthy and balanced nutrition. 

There are numerous studies in the literature related 

consumers’ fish preference according to the 

characteristics of fish (Sarı et al., 2000; Jaffry et al., 

2004; Çolaklıoğlu et al., 2006; Şen et al., 2008; 

Adıgüzel et al., 2009; Brécard et al., 2009; Oğuzhan et 

al., 2009; Claret et al., 2012; Yeşilsu et al., 2019) and 

the effects of socioeconomic factors on the fish 

consumption (Şenol and Saygı, 2001; Olsen, 2003; 

Arvanitoyannis et al., 2004; Erdal and Esengün, 2008; 

Burger and Gochfeld, 2009; Aydın et al., 2011; 

Cosmina et al., 2012; Iton and Hutchinson, 2017; 

Uzundumlu, 2017; Korir et al., 2018; Terin, 2019). 

There are also plenty of studies about the factors that 

are effective on fish consumption preferences by using 

factor analysis (Honkanen et al., 2005; Verbeke and 

Vackier, 2005; Pieniak et al., 2010; Altintzoglou et al., 

2011; Hall and Amberg, 2013; Birch and Lawley, 2014; 

Temel and Uzundumlu, 2015; Tomic et al., 2016). Koç 

and Şahin (2018) discussed the Tobit model in detail 

and applied the model to fish consumption in 

Kahramanmaraş, Turkey.  

This study is important in terms of determining fish 

consumption behaviors of consumers living in 

Tekirdag and determining the reasons affecting fish 

consumption. 
 

MATERIAL AND METHODS 

Material 

In this study, data was obtained from consumers living 

in Tekirdag province. Also, macro data was obtained 

from Turkish Statistical Institute, Food and 

Agriculture Organization of the United Nations, 

Ministry of Agriculture and Forestry, local and 

international studies, projects and reports. 

 

According to the sampling calculated from limited 

population formula (90% confidence interval, 5% 

margin of error and p=q=0.5 to achieve maximum 

sample size), face to face surveys were applied to the 

randomly selected consumers representing 270 

different households. The number of households 

included in the sample were proportional to the 

number of households in the neighborhoods. 

In this study, preferences about fish consumption of 

the consumers in Tekirdag were grouped by factor 

analysis and the effects of the factor groups and 

socioeconomic characteristics of households were 

determined with the Tobit model. 
 

Method 

Factor analysis 

Factor analysis is a technique that is used to reduce a 

large number of variables into fewer numbers of 

factors. This technique extracts maximum common 

variance from all variables and puts them into a 

common score. In factor analysis, since the observed 

number of variables is tried to be explained by a 

smaller number of factors, firstly, correlations between 

variables are taken into account. While factor analysis 

aims to reduce dimension and to eliminate dependence 

structure, it aims to find a few number of new 

(common) unrelated variables by bringing related 

variables together in an event with p variables 

(Tatlıdil, 2002). 

Factor analysis is performed in four basic steps. The 

first step is to examine the suitability of the data for 

factor analysis. The three methods used for this 

purpose are the creation of the correlation matrix, 

Kaiser-Meyer-Olkin (KMO) and Barlett's tests. In the 

calculation of the correlation matrix, there should be a 

high correlation between the variables. Variables with 

very strong correlation between them will usually be 

within the same factor (Nakip, 2003). 

The Kaiser-Meyer-Olkin (KMO) Test is calculated by 

comparing the simple correlation coefficients with the 

partial correlation coefficients as shown in the formula 

below. The value of the test ranges from 0 to 1 (SPSS, 

1994). 
 

𝐾𝑀𝑂 =
∑ ∑ 𝑟𝑖𝑗

2
𝑖≠𝑗

∑ ∑ 𝑟𝑖𝑗
2 +∑ ∑ 𝑎𝑖𝑗

2
𝑖≠𝑗  𝑖≠𝑗

                 (1) 

In formula 1,  

rij : the correlation coefficient between the i. and j. 
variable,  

aij : the partial correlation coefficient between i. and j. 
variable. 
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KMO values higher than 0.90 indicate the sampling is 

adequate. KMO values between 0.89 and 0.80 indicate 

the sampling is meritorious and between 0.79 and 0.60 

indicate the sampling is middling. KMO values less 

than 0.6 indicate the sampling is not adequate. 

(Sharma, 1996). 

The second step is to determine the number of factors. 

The goal is to obtain a small number of factors that 

represent the relationships between variables at the 

highest level. In the third step, rotation of the factors, 

the aim is to obtain the factors that can be named and 

interpreted. After determining how many factors the 

model consists, the number of variables to be included 

in each factor and the distribution of the variables to 

these factors are determined. Then the fourth step is 

to name the factors (Tavşancıl, 2002; Nakip, 2003; 

Çokluk et al., 2010). 
 

Tobit model 

The models where limited dependent variables are 

examined are called Tobit models (Tobin, 1958). These 

models are also called censored or discrete regression 

models (Gujarati, 2001). In the regression models with 

a limit of the variable range of the dependent variable, 

if the observations outside of a certain range are 

completely lost, the model is called a “truncated model” 

and if independent variables can be observed the model 

is called “censored model” (McDonald and Moffitt, 

1980). 

It is known that the estimation methods, such as the 

ordinary least square (OLS) for sample subsets of 

individuals above the censored threshold, are invalid. 

Therefore, researchers generally use the Tobit 

estimation method for censored dependent variables. 

An important feature of the Tobit estimators is that 

they are based on two important information for each 

individual. 

The effect of an individual on the dependent variable 

depends on the probability of over censored threshold 

value 

The effect of individuals on the censored threshold 

value depends on the intensity of the dependent 

variable. 

When combined these two information in probability 

functions, Tobit model estimators give consistent 

results. Many researchers use this model to study with 

normal random variables because of its features such 

as consistency and asymptotic efficiency of the Tobit 

estimators. 

In Logit and Probit models, the dependent variable 

takes the values 0 and 1. In this study, fish 

consumption is dependent variable and it is discrete 

variable. Tobit model is used since the dependent 

variable is fish consumption amount (kg/year), not fish 

consumption status (consume=1, not consume=0). 

In this study, it is assumed that all households are 

consume fish. It is accepted that non-consumers do not 

consume fish due to income, habit and psychological 

reasons. The Tobit model is defined as follows under 

the stated acceptances: 

𝑄𝑖 =∝ +𝛽1𝐹1𝑖 + 𝛽2𝐹2𝑖 + 𝛽3𝐹3𝑖 + 𝛽4𝐹4𝑖 + 𝛽5𝐹5𝑖 + 𝛽6𝐸𝑖 + 𝛽7𝐼𝑖 + 𝜇𝑖 (2) 

In equation 2,  

Qi : annual fish consumption per capita of i. household, 
F1i : attitude towards processed and canned products of 

i. household, 
F2i : attitude towards conscious purchasing of i. 
household, 
F3i : opinion about aquaculture of i. household, 
F4i : attitude towards health benefits of i. household, 
F5i : attitude towards effect on consumption amount of 

i. household, 
Ei : educational level of i. household, 
Ii  : income level of i. household. 
 

RESULTS 

The research was conducted with 270 consumers in 

Tekirdag. Overall, 43.70% of the consumers were 

female and 56.30% were male. Majority of consumers, 

about 59% were at the age of between 26 to 40 years 

old. Education level and income level results of 

consumers are shown in the Table 1. Majority of the 

consumers around 42% have bachelor’s degree. 

Majority of the consumers, around 34% have an 

average income of 2001-3500 TL. 
 

Table 1. Demographic characteristics of consumers 

Çizelge 1. Tüketicilerin demografik özellikleri   
No Ratio (%) 

Educational 

Level 

Primary school 15 5.56 

Middle school 5 1.85 

High school 57 21.11 

Associate degree 23 8.52 

Bachelor’s 

degree 

113 41.85 

Postgraduate 57 21.11 

Income Level <1000 8 2.96 

1000 - 2000 35 12.96 

2001 - 3500 92 34.08 

3501 - 5000 73 27.04 

5001 < 8000 60 22.22 

8000 < 2 0.74 
 

Approximately 98% of the consumers indicated that 

they consume fish (Table 2). Fish consumption per 

capita in Tekirdag province was 14.69 kg.year-1. While 

sea fish consumption per capita was14.16 kg/year, 

freshwater fish consumption per capita was 0.53 

kg/year. 

The data obtained with the Likert scale from 270 

consumers were used in factor analysis,. The total 

number of variables was reduced from 23 to 15 by 

elimination. 
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Table 2.Consumers’ fish consumption 

Çizelge 2. Tüketicilerin balık tüketimleri 

Fish Consumption Frequency Ratio (%) 

Yes 264 97.80 

No 6 2.20 

Total 270 100.00 
 

Bartlett's Test of Sphericity was 0.000 (p <0.005). 

Thus, it shows that the correlation between items was 

sufficient to run the factor analysis. The standard 

Cronbach's alpha statistic, which indicates the 

reliability of the variables,was 0.565. This value 

indicates that the variables were low reliability. The 

KMO value was 0.630 and this means the sample size 

was middling level. 

The initial eigenvalues and the sum of the squares of 

the factor loads after rotation are shown in Table 3. 

Five factors were determined whose eigenvalueswere 

higher than 1. The first factor explains about 18.41% 

of the total variance. The variance explained by the 

second factor was 11,43% and the third factor explains 

11.24% of total variance. The total variance 

explanation percentage of the first 5 factors with 

eigenvalues higher than 1 was 63.29%. 

According to the results of the rotated factor matrix, 

the scale consists of 15 items and 5 factors. The 

dimensions were named by taking into account rotated 

factor load and the meaning of the factors. The names 

of dimensions were “attitude towards processed and 

canned products”, “conscious purchasing”, “opinion 

about aquaculture”, “health benefits”, “impact on 

consumption amount” (Table 4). 

The factors affecting the fish consumption of the 

households were explained with the Tobit model. In 

the model, total income of households, educational 

level of consumers and factors groups were 

explanatory variables. As a result of the analysis, 

conscious purchasing factor and income were 

significant at 99% significance level. The education 

level of the consumers was significant at 95% 

significance level, while the health benefits factor was 

significant at 90% significance level (Table 5). 

In regard to Tobit model results, variables were 

consistent with expectations. When income and 

education level increases, fish consumption would 

increase. Also, conscious purchasing and health benefit 

factors effects the fish consumption positively. 
 

DISCUSSION 

Fish consumption per capita in Tekirdag province was 

14.69 kg/year. Although this amount was higher than 

the average of Turkey (5.58 kg / year), it is lower than 

the EU average (16.89 kg / year) and the world average 

(14.19 kg / year). 

In regard to factor analysis results, the most effective 

factor in fish purchase decision was attitude towards 

processed and canned products. Other factors were 

conscious purchasing, opinion about aquaculture, 

health benefits and effect on consumption amount 

respectively.  

According to the Tobit model, developed from factor 

analysis results, income and education level had a 

positive effect on fish consumption per capita. It was 

observed that increase of the education level and of the 

knowledge about fish would increase the amount of 

fish consumption per capita. Sayılı et al. (1999), Hatırlı 

et al. (2004), Orhan & Yüksel (2010), Yüksel et al. 

(2011), Wan & Hu (2012), Nalinci (2013), Koc & Sahin 

(2018) indicated that when the level of income and 

education increased, fish consumption amount 

increased.  

 

Table 3. Total variance explained 

Çizelge 3. Açıklanan toplam varyans 

Factors Initial Eigenvalues Rotation Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 2.840 18.933 18.933 2.761 18.406 18.406 

2 2.313 15.420 34.353 1.714 11.426 29.831 

3 1.567 10.445 44.799 1.687 11.244 41.076 

4 1.525 10.168 54.967 1.676 11.172 52.248 

5 1.248 8.321 63.288 1.656 11.040 63.288 

6 0.988 6.589 69.877       

7 0.824 5.496 75.373       

8 0.810 5.399 80.772       

9 0.641 4.275 85.047       

10 0.548 3.655 88.702       

11 0.446 2.973 91.675       

12 0.373 2.484 94.159       

13 0.319 2.128 96.288       

14 0.295 1.964 98.252       

15 0.262 1.748 100.000       

Bartlett's Test of Sphericity = 0.000, KMO=0.630 
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Table 4. Denomination of factor groups 

Çizelge 4. Faktör gruplarının adlandırılması  
Factor Load % of Variance 

Factor 1 - Attitude towards processed and canned products  
 

18.406 

My consumption will increase if canned products in the market diversify 0.801 
 

I like to consume canned seafood 0.797 
 

I like to consume canned fish (tons, pickled, etc.) 0.717 
 

My consumption will increase if canned products become widespread. 0.700 
 

I like to consume processed fish (fish finger, nugget etc.) 0.637 
 

Factor 2 - Conscious purchasing 
 

11.426 

I am experienced in purchasing fish 0.899 
 

I know seasonal fishes 0.898 
 

Factor 3 - Opinion about aquaculture 
 

11.244 

Cultured fish is cleaner than marine fish 0.810 
 

Cultured fish is more nutritious than marine fish 0.796 
 

Aquaculture is essential to increase consumption 0.579 
 

Factor 4 - Health benefits 
 

11.172 

Fish consumption has positive effects on child development 0.913 
 

I know the health benefits of fish 0.865 
 

Factor 5 - Impact on consumption amount 
 

11.040 

If my income increases, my fish consumption increases 0.801 
 

If my health problem arises, my fish consumption increases 0.726 
 

The decrease in fish prices does not affect my consumption 0.671 
 

 

Table 5. Results of Tobit model 

Çizelge 5. Tobit model sonuçları 

Variable Coefficient Probability 

Fish consumption per capita (dependent variable)   

Factor 1 (Attitude towards processed and canned products) -0.574269 0.5612 

Factor 2 (Conscious purchasing) 5.132694 ***0.0000 

Factor 3 (Opinion about aquaculture) 0.320052 0.7523 

Factor 4 (Health benefits) 1.804754 *0.0642 

Factor 5 (Impact on consumption amount) -0.221948 0.8286 

Income 4.454390 ***0.0000 

Education level 1.203463 **0.0314 

Log likelihood -991.8161 

* P <0.10, ** P <0.05 and *** P <0.01 
 

There was a positive relationship between the increase 

in consciousness level and fish consumption. In other 

words, when consumers' experience of purchasing fish 

and their knowledge about fish season according to fish 

kind increases, fish consumption per capita will 

increase. Hatırlı et al. (2004) suggested that to raise 

awareness of families by explaining the importance of 

the fish. Temel & Uzundumlu (2015), determined 

health and nutrition motivation and effect of 

advertising on consumption among the factors that 

increase fish consumption. Olsen (2003) found a 

positive relationship between seafood consumption 

and health. Trondsen et al. (2004), indicated that with 

the increase in knowledge about health, seafood 

consumption would increase. 

Fish consumption per capita would increase as a result 

of consumers’ awareness of its health benefits and 

positive effects on child development. 

Due to the preferences of consumers about processed 

and canned seafood, Factor 1 group had a negative 

effect on fish consumption. According to consumers, 

due to the fact that there was no difference between 

cultured fish and marine fish, Factor 3 group has a 

positive effect on fish consumption. 

When the meat consumption habit of consumers was 

examined, it was seen that red meat is outweighed as 

compared to fish consumption in Turkey. However, 

chicken meat had a price advantage as compared to 

fish prices. For these reasons, fish consumption per 

capita is lower than red meat and chicken meat 

consumption. As a result of the study, it was observed 

that the increases in income level increases fish 

consumption. Model results support the fish purchase 

behavior of consumers in Turkey. Furthermore, 

according to model results, it was understood that 

consumption would increase as a result of increasing 
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conscious level. In order to increase fish consumption, 

consumers should be informed about the health 

benefits of fish. Campaigns and training activities 

should be organized by public institutions and non-

governmental organizations, in particular educational 

institutions, to inform consumers.  
 

Funding 

Funding by Scientific Research Project Unit 

(NKUBAP.00.24.AR.15.06) of Namık Kemal 

University. 
 

Statement of Conflict of Interest 

Authors have declared no conflict of interest. 
 

Author’s Contributions 

The contribution of the authors is equal. 
 

REFERENCES 

Adıgüzel F, Civelek O, Sayılı M, Büyükbay EO 2009. 

Tokat İli Almus İlçesinde Ailelerin Balık Tüketim 

Durumu. GOU Ziraat Fakültesi Dergisi, 26(2):35-

43. 

Altintzoglou T, Vanhonacker F, Verbeke W, Luten J 

2011. Association of Health Involvement and 

Attitudes Towards Eating Fish on Farmed and Wild 

Fish Consumption in Belgium, Norway and Spain. 

Aquaculture International, 19(3): 475–488. 

Arvanitoyannis IS, Krystallis A, Panagiotaki P, 

Theodorou AJ 2004. A Marketing Survey on Greek 

Consumers’ Attitudes Towards Fish. Aquaculture 

International, 12(3): 259–279. 

Aydın H, Dilek MK, Aydın K 2011. Trends in Fish and 

Fishery Products Consumption in Turkey. Turkish 

Journal of Fisheries and Aquatic Sciences, 11(3): 

499-506. 

Birch D, Lawley M 2014. The Role of Habit, Childhood 

Consumption, Familiarity and Attitudes Across 

Seafood Consumption Segments in Australia. 

Journal of Food Products Marketing, 20(1): 98–113. 

Brécard D, Hlaimi B, Lucas S, Perraudeau Y, 

Salladarré F 2009. Determinants of Demand for 

Green Products: An Application to Eco-Label 

Demand for Fish in Europe. Ecological Economics, 

69(1): 115–125. 

Burger J, Gochfeld M 2009. Perceptions of The Risks 

and Benefits of Fish Consumption. Individual 

Choices to Reduce Risk and Increase Health 

Benefits. Environmental Research, 109(3): 343–

349. 

Claret A, Guerrero L, Aguirre E, Rincón L, Hernández 

MD, Martínez I, Peleteiro JB, Grau A, Rodriguez-

Rodriguez C 2012. Consumer Preferences for Sea 

Fish Using Conjoint Analysis. Exploratory Study of 

The Importance of Country of Origin, Obtaining 

Method, Storage Conditions and Purchasing Price. 

Food Quality and Preference, 26(2): 259–266. 

Cosmina M, Demartini E, Gaviglio A, Mauracher C, 

Prestamburgo S, Trevisan G 2012. Italian 

Consumers’ Attitudes Towards Small Pelagic Fish. 

New Medit, 11(1): 52–57. 

Çokluk Ö, Şekercioğlu G, Büyüköztürk Ş 2010. Sosyal 

Bilimler İçin Çok Değişkenli İstatistik. Pagem 

Akademi, Ankara, 424 s. 

Çolaklıoğlu FA, Ismen A, Ozen O, Cakır F, Yıgın C, 

Ormancı HB 2006. Çanakkale İlindeki Su Ürünleri 

Tüketim Davranışlarının Değerlendirilmesi. E.U. 

Journal of Fisheries & Aquatic Sciences, 23(1/3): 

387-392. 

Erdal G, Esengun K 2008. Tokat İlinde Balık 

Tüketimini Etkileyen Faktörlerin Logit Model ile 

Analizi. Ege Üniversitesi Su Ürünleri Dergisi, 

25(3): 203-209. 

FAO 2018. Fishery Statistical Databases. (Access 

Date: 30.10.2018). http://www.fao.org/faostat/ 

en/#data/CL 

Gujarati ND 2001. Essential of Econometrics, Mc 

Graw Hill, New York. 849 pp. (Senesen, U; Senesen, 

G.G.), Literatur Publication, No:33, Istanbul. 

Hall TE, Amberg SM 2013. Factors Influencing 

Consumption of Farmed Seafood Products in The 

Pacific Northwest. Appetite, 66(1): 1–9. 

Hatırlı SA, Demircan V, Aktas AR 2004. Isparta İlinde 

Ailelerin Balık Tüketiminin Analizi. Süleyman 

Demirel Üniversitesi İktisadi ve İdari Bilimler 

Fakültesi Dergisi, 9(1): 245-256. 

Honkanen P, Olsen SO, Verplanken B 2005. Intention 

to Consume Seafood: The Importance of Habit. 

Appetite, 45(2): 161–168. 

Iton CWA, Hutchinson SD 2017. Socioeconomic 

Determinants of Frequency of Fish Purchasing 

Among Trinidad and Tobago Shoppers: A Binary 

Logit Analysis. Applied Studies in Agribusiness and 

Commerce, 11(1-2): 105-110. 

Jaffry S, Pickering H, Ghulam Y, Whitmarsh D, 

Wattage P 2004. Consumer Choices for Quality and 

Sustainability Labelled Seafood Products in the 

UK. Food Policy, 29(3): 215–228. 

Koc S, Sahin M 2018. Tobit Model ve Bir Uygulama. 

KSÜ Tarım ve Doğa Dergisi, 21(1): 73-80. 

Korir L, Rizov M, Ruto E 2018. Analysis of Household 

Food Demand and Its Implications on Food Security 

in Kenya: An Application of QUAIDS Model. 

Agricultural Economics Society 92nd Annual 

Conference, April 16-18, 2018, Coventry (UK). 

McDonald JF, Moffitt RA 1980. The Uses of Tobit 

Analysis. The Review of Economics and Statistics, 

62(2): 318-321. 

Nakip M, 2003. Pazarlama Araştırmaları, Teknikler 

ve (SPSS Destekli) Uygulamalar. Seçkin Yayıncılık, 

Ankara. 

Nalıncı S 2013. Amasya İli Merkez İlçedeki Hane 

Halkının Et Tüketim Alışkanlıkları ve Et 

Tüketimini Etkileyen Faktörler. Gaziosmanpaşa 

Üniversitesi Fen Bilimleri Enstitüsü Tarım 



KSÜ Tarım ve Doğa Derg 23 (2): 446-452, 2020 

KSU J. Agric Nat  23 (2): 446-452, 2020 

Araştırma Makalesi 

Research Article 
 

452 

Ekonomisi Anabilim Dalı, Yüksek Lisans Tezi, 162 

sy. 

Oguzhan P, Angis S, Atamanalp M 2009. Erzurum 

İlindeki Tüketicilerin Su Ürünleri Tüketim 

Alışkanlığının Belirlenmesi Üzerine Bir Araştırma. 

15. Ulusal Su Ürünleri Sempozyumu, 01-04 

Temmuz 2009, Rize. 

Olsen SO 2003. Understanding the Relationship 

Between Age and Seafood Consumption. The 

Mediating Role of Attitude, Health Involvement 

and Convenience. Food Quality and Preference, 

14(3): 199–209. 

Orhan H, Yuksel O 2010. Burdur İli Su Ürünleri 

Tüketimi Anket Uygulaması. Süleyman Demirel 

Üniversitesi Ziraat Fakültesi Dergisi, 5(1): 1-7. 

Pieniak Z, Verbeke W, Scholderer J 2010. Health-

Related Beliefs and Consumer Knowledges 

Determinants of Fish Consumption. Journal of 

Human Nutrition and Dietetics, 23(5): 480-488. 

Sarı M, Demırulus H, Sogut B 2000 Van İlinde 

Öğrencilerin Balık Eti Tüketim Alışkanlığının 

Belirlenmesi Üzerine Bir Araştırma. Doğu Anadolu 

Bölgesi Su Ürünleri Sempozyumu, 28-30 Haziran 

2000, Erzurum. 

Sayılı M, Esengun K, Kayım M, Akca H 1999. Tokat 

Merkez İlçede Balık Tüketimini Etkileyen 

Faktörlerin Ekonometrik Analizi. GOÜ Ziraat 

Fakültesi Dergisi, 16(1): 9-27. 

Sen B, Canpolat O, Sevim AF, Sonmez F 2008. Elazığ 

İlinde Balık Eti Tüketimi. Fırat Üniversitesi Fen ve 

Mühendislik Bilimleri Dergisi, 20(3):433-437. 

Senol S, Saygı H 2001. Su Ürünleri Tüketimi İçin Bir 

Ekonometrik Model. E.Ü. Su Ürünleri Dergisi, 

18(3-4): 383-390. 

Sharma S 1996. Applied multivariate techniques. New 

York: John Wiley & Sons Inc. 

SPSS: SPSS Professional Statistics 6.1. Chicago, IL: 

SPSS Inc, 397pp.  

Tatlıdıl H, 2002. Uygulamalı Çok Değişkenli 

İstatistiksel Analiz. Akademi Matbaası, Ankara, 

424 sy. 

Tavşancıl E 2002. Tutumların Ölçülmesi ve SPSS ile 

Veri Analizi. Nobel Yayıncılık, Ankara, 230 s. 

Temel T, Uzundumlu AS 2015. Rize İlinde Hanelerin 

Balık Tüketimi Üzerine Etkili Olan Faktörlerin 

Belirlenmesi. Menba Su Ürünleri Fakültesi 

Dergisi, 3: 14-22. 

Terin M 2019. Household Characteristics Influencing 

Fish Consumption in Van Province, Turkey. Italian 

Journal of Food Science, 31(3): 416-426. 

Tobin J 1958. Estimation of Relationships for Limited 

Dependent Variables. Econometrica, 26(1): 24-36. 

Tomic M, Kovacicek T, Matulic D 2016. Attitudes as 

Basis for Segmenting Croatian Fresh Fish 

Consumers. New Medit, 15(4): 63-71. 

Trondsen T, Braaten T, Lund E, Eggen AE 2004. 

Health and Seafood Consumption Patterns Among 

Women Aged 45–69 Years. A Norwegian seafood 

consumption study. Food Quality and Preference, 

15(2): 117–128. 

Uzundumlu AS 2017. Determining Fish Consumption 

Behaviour Among Households and the Most 

Suitable Type of Fish in Erzurum Province. Iranian 

Journal of Fisheries Sciences, 16(2):684-697. 

Verbeke W, Vackier I 2005. Individual Determinants 

of Fish Consumption. Application of The Theory of 

Planned Behaviour. Appetite, 44(1): 67–82. 

Wan W, Hu W 2012. At-Home Seafood Consumptıon in 

Kentucky: A Double-Hurdle Model Approach. 

Southern Agricultural Economics Association 

Annual Meeting, February 4-7, 2012, Birmingham 

(AL). 

Yesilsu AF, Ozyurt G, Dagtekin M, Alp-Erbay E 2019. 

Wild Fish vs. Farmed Fish: Consumer Perception in 

Turkey. Aquaculture Studies, 19(1): 37-43. 

Yuksel F, Karaton-Kuzgun N, Ozer EI 2011. Tunceli 

İli Balık Tüketim Alışkanlığının Belirlenmesi. 

Karadeniz Fen Bilimleri Dergisi, 2(5): 28-36.

 


